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TOM TAT

Bang céch tiép can mér truong hop cu thé, nghién cizu mo td hiéu qud cua bai viét trén
instagram duea trén mé hinh AIDA dé phan tich phan g ciia nguoi ding déi véi nguon thdng tin,
két qud cho thay mét bai viét/ hinh dnh instagram c6 thé khién nguoi xem chii ¥ va quan tam dén
diém du lich. Bai viét trinh bay nhiing lpi thé cua mang x& hgi trong quang ba du lich, dong thoi
cho thdy instagram 1a mét céng cu truyén thdng hizu ich d@é quang bé du lich Viét Nam va cdc diém
du lich néi tiéng.

Tir khoa: du lich, diém dén, instagram, mang x4 hoi, quang ba.
ABSTRACT

Promoting tourism destinations through instagram

By case study approaching, the study describes the effectiveness of the Instagram based on
the AIDA model in order to analyze the attitudes and preferences of users. The results show that an
article or picture on Instagram can make the viewers pay attention and attention to travel
destination. So, the author claims that Instagram is a useful communication tool to promote
Vietnam tourism and famous tourist destinations.

Keywords: tourism, destination, Instagram, social network, promotion.

1. Giéi thigu

Tam quan trong cua Internet trong quang ba diém dén du lich da dwoc nhiéu nha
nghién cttu phan tich. Céc nghién ctu chi ra rang Internet khong nhitng hd trg céc doanh
nghiép kinh doanh du lich, nhu cac khach san, nha hang, cac dai If du lich két néi vai nhau,
ma con cho phép mot nguoi giao tiép véi moi ngudi trén khap thé giéi dé chia sé thong tin
vé san pham du lich. Su xuat hién cua phuong tién truyén théng xa hoi trén Internet s& gitp
mot ca nhan c6 kha ning giao tiép voi hang trim hoac tham chi hang nghin ngudi khac vé
san pham va c4c cong ti cung cap ching. Vi vay, phuong tién truyén thong xa hoi duoc
xem nhu mdt phuong tién quang ba du lich hi¢u qua. Du khach xem théng tin trén cac
phuong tién truyén thong xa hoi nhu 13 thong tin tham khio déng tin cay trong viéc lya
chon diém du lich. Cac phuong tién truyén thong ki thuét s, cac cdng cu truyén thong xa
hoi dua trén hinh anh hoac cac ng dung nhu Facebook, Instagram, Pinterest, Snapbucket,
Twitter, Tumblr va cac phuong tién truyén thong xa hoi khac ngay cang phé bién trong
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viéc quang ba va tiép thi cac diém du lich xu huéng hién nay trong nganh du lich. Cac tng
dung truyén théng xa hoi nay gilp nang cao nhan thic vé bét ki dia diém tiém ning nao va
cho phép chia s¢ cac hinh anh, binh luan céng khai c6 thé 1a yéu t6 “tao ra” hodc “phd v&”
n6 khi quang ba cac diém dén du lich. Théng qua hién twong nay, ching tdi cho rang
Instagram thach thirc sy sang tao cua céc chu thé du lich trong viéc thuc day phat trién
diém dén du lich trén toan thé giéi. Ra doi vao nam 2010, Instagram da nhanh chéng phd
bién vai 2 triéu ngudi dung trong hai thang dau tién, 10 triéu vao nam dau va dat 800 triéu
vao thang 12 nam 2017, Uéc tinh cudi ndm 2017, c6 khoang 500 triéu nguoi dang sir
dung Instagram hang ngay va khoang 95 triéu anh duoc tai 1én va chia sé vdi nguoi dung
khéac®. La mot trong nhitng Gng dung truyén théng xa hoi dua trén hinh anh dwoc sir dung
hang dau trén thé gidi, Instagram dugc xem nhu 13 cong cu hop thoi trong du lich sd, noi
nhitng birc anh va 11 nhan xét cé thé duoc chia sé trén tat ca cac kénh truyén thong xa hoi
trong vai gidy va bat ki ai ciing c6 thé bay to sy “thich” hodc “khéng thich” cua ho ddi véi
maot diém du lich.

Nghién ciru nay xem xét gia tri tiém ning cua Instagram dé quang bé du lich tai Viét
Nam va c6 gang mo ta cach thic Instagram tao thuong hiéu diém dén théng qua nhiép
anh/hinh anh voi mong muén két qua nghién cau sébgdp phan xac dinh vai trd chién luoc
va tac dong cua Instagram trong viéc t6i da hoa tinh phd bién diém dén trong khi ting
cuong cac thuong hiéu cua cac nha khai thac du lich va giam thanh cong chi phi chién dich
tiép thi. Noi dung cua nghién ctu bao gom céc phan: téng hop nén tang i thuyét cho
nghién ctru, trinh bay phuong phap va két qua nghién ctu.
2.  Cosoliluan
2.1. Mang xa hgi nhw mét cong cu quang ba du lich

Trong béi canh nganh du lich, Internet dd thay d6i hanh vi tiéu dung cua du khach
cling nhu chién luoc quang ba cac diém dén du lich caa céc nha tiép thi. Hanan & Putit
(2014) nhan manh vai trd cua Internet trong viéc phat trién diém dén du lich, noi su déng
g6p cua truyén thdng x& hoi nhu mot yéu té thuc day cac diém dén. Chirc ning cua Internet
nhu mot ngudn thdng tin chinh vé diém du lich ngay cang gia ting (Manap & Adzharudin,
2013). Nguoi dung phu thugc vao danh gia trai nghiém cua nhitng nguoi dung khéc trong
mdi burc anh duoc tai 1én Internet. Cac bai danh gia truc tuyén duoc viét boi ngudi ding
(review) khdng chi c6 kha ning ting hoic giam luot du lich, ma con anh huéng dén ¥ dinh
trong viéc chon diém du lich cua du khach (de Bruyn & Lilien, 2008). Internet, vé co ban,
da thay d6i cach tim kiém thong tin du lich va qua trinh xac dinh diém du lich (Morosan &
Jeong, 2008).

! https://instagram-press.com/our-story/
2 https://www.omnicoreagency.com/instagram-statistics/
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Internet cung cép co hoi cho ngudi dung tham gia, phat trién va cap nhat bat ki thong
tin nao thdng qua céc binh luan, bai chia sé, blog, video... Trong li thuyét tiép thi, no dwgc
goi la noi dung do ngudi dung tao ra (user-generated content - UGC), noi ngudi dung tao
ra ndi dung thdng tin caa ho. Mot sb trang web duoc phan loai nhu ndi dung do ngudi
dung tao ra a Facebook, Twitter, MySpace va Instagram, cung cap cac tinh ning nhu cap
nhat trang thai (status), cap nhat vi tri (check-in), chia sé thong tin (retweet/share), “thich”
(like), tin nhan tryc tiép (direct messages) va khuyén khich ngudi ding cap nhat théng tin.

Mang x& héi d3 trg thanh mot phuong phap truyén thdng quan trong dé két ndi ca
nhan va té chic mot cach hiéu qua. Sir dung mang x& hoi dic biét hiru ich trong viéc chia
sé thong tin va két ndi véi ban bé. Céac trang web mang x& hoi nhu Facebook, Twitter,
MySpace va Instagram thuong duoc sir dung nhu mot trung tam dé gap g& va chia sé y
tuong, do d6 dua ra quyét dinh mua hang vé mot s san pham. Sy hién dién cua cong nghé
thong tin va truyén thong nhu trang mang (website) va phuong tién truyén théng xa hoi,
cung cap rat nhiéu thong tin vé cac diém dén du lich va céc tién ich nhu dia diém du lich,
luu tra, nha hang (Litvin & Hoffman, 2012). Ngoai ra, théng qua cac phuong tién truyén
thong nay, khach du lich hodc nguoi tieu dung cia nganh du lich trén toan thé gigi co thé
chia sé kinh nghiém cua ho.

2.2. Instagram va qudng bd diém d@én du lich

La mot ung dung di dong, Instagram c6 thé truy cap tir dién thoai thdng minh va nén
tang Android. Stepchenkova va Zhan (2013) cho ring nhiing buc anh trén Instagram nhu
mot 10i nhan, thong diép cua nguoi dung giri dén nhitng ca nhan khéac. Ung dung cho phép
ngudi dung chyp anh hozc hinh anh, ap dung cac cong cu thao tac khac nhau dé chinh sta
hinh anh va chia s¢ ngay lap tic vai ban bé trén cac trang mang xa hoi khac nhau.

Thdng qua nhiing buc anh, Instagram gop phan tao co hoi cho khach du lich chia sé
kinh nghiém cuia ho véi nhitng ngudi khac. Su hién dién va két hop cua phuong tién truyén
théng x& hoi vai cong nghé di dong tich hop (nhu dién thoai di dong théng minh) lam cho
cac hoat dong “chup anh” tré nén tha vi va d& dang hon. Trong bdi canh du lich, muc dich
ctia nhiép anh tryc tuyén 1a tao ra nhan thuc tot vé diém du lich. Nguoi dung chup va chinh
sira anh voi nhiig thao tac don gian, sau d6 thao luan va lan truyén cac bac anh qua cac
phuong tién truyén thong xa hoi, tao nén hinh thirc “truyén miéng” (word-of-mouth -
WOM). Khéng chi cd thé dang tai y kién cua riéng ho, ngudi ding con cé thé tim thiy mot
thong tin khac va “gin thé” chiing véi cac tir khoa (hashtag) dé dé dang tim kiém.

Sy dong gdp cua nguoi sir dung Instagram cho thidy mét xu hudng tich cuc dé dinh
hinh thwong hiéu du lich. Thuong hiéu nay duoc tao ra thdng qua eWOM, bao gom y kién
ctia khach hang vé san pham va dich vy dugc ding trén mang x& hoi). Viéc dang tai va lan
toa thong tin nhanh chong sé tao ra 4n tuong dau tién dbi voi nhimg ngudi khéng biét
nhiéu vé& diém du lich. Hinh anh tich cuc vé diém du lich s& ¢ nhiéu kha ning dugc dwa
Va0 qua trinh lra chon va ra quyét dinh.
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3. Phwong phap nghién cau
3.1. M®d hinh AIDA

Dé danh gia hiéu qua caa mot ngudn truyén théng, cac nha quan tri tiép thi danh gia
nhan thirc cia khach hang vé thong diép truyén thdng, vé muic do nhan biét cua san pham,
ddng thoi nghién ctu su tac dong cua chién dich truyén théng vé viéc thay ddi nhan thic
va hanh vi cua khach hang muc tiéu. Theo nguyén tic cia UGC, su tuong tic giita ngudi
dung 1a diéu thiét yéu, Instagram cung cap su tuong tac hai chiéu truc tiép. Théng qua hinh
anh nguoi dung chia sé, ho d& dang két néi nhitng diéu minh yéu thich, chang han nhu noi
chén, thién nhién, kién tric, 18 hoi, vin hoa va con ngudi. Néu xem mdi ngudi ding
Instagram 12 mot ngudn dé truyén thong diép quang béa cho du lich thi nha tiép thi can dam
bao thong diép duoc truyén dén dbi twong mot cach hiéu qua.

Mo hinh AIDA di duoc ap dung rong réi trong viéc xay dung cac chién luoc tiép thi
trong kinh doanh. Mot cach 1i tuong, theo md hinh AIDA, mét hé thdng thong diép phai
gy duogc sy chd y (attention), tao dugc sy quan tim (interest), khoi day duoc mong muédn
(desire) va thic ddy dugc hanh dong (action). M@ hinh truyén thdng tiép thi nay tap trung
vao qua trinh giao dich va mua sim do ca nhan thuc hién. Trong thé gigi sd, truyén thong
tiép thi nhan manh ba budc quan trong, d6 13: tao ra su ton tai cua mot san pham hozc dich
vu, xay dung mdi quan hé va tao ra sy tuong tac véi véi khach hang (Rowley, 2002). Theo
quan diém nay, md hinh AIDA phu hop trong béi canh tiép thi ki thuét sb.

Nghién citu nay lya chon phuong phap tiép can tinh hudng (case study approach).
Buéc mét, nghién cizu liwa chon trieong hop dé phan tich: Tai khoan c& nhan cua mét du
khach: @doyoutravel la tai khoan ca nhan Instagram cua Jack Morris — mot blogger du lich
ndi tiéng. Nghién ctu lua chon tai khoan @doyoutravel vi thoa hai diéu kién: (1) tai khoan
c6 chu dé du lich, (2) ¢6 s6 lugng nguoi theo ddi cao.

Bdng 1. Thong tin vé tai khodn @doyoutravel®

Chu dé Du lich tu tdc

S6 luwong bai viét 634 hinh anh/doan phim

S6 lugng ngudi theo doi 2.803.987 nguoi

Luong tuong tac 130.183 luot “thich”/bai viét

1300 binh luan/bai viét

Nghién ctu lya chon bai viét lién quan dén “Vinh Ha Long” — diém dén ndi tiéng
cua Viét Nam thdng qua cac tir khoa “Ha Long”, “HaLong Bay”. @doyoutravel dang tai 5
bai viét (btrc anh) vé hanh trinh du lich caa chu tai khoan tai Vinh Ha Long. Trong do, buc
anh chup tir trén khong nhin toan canh Vinh Ha Long c¢6 lugt “thich” va binh luan nhiéu
nhét (https://www.instagram.com/p/-8prrlAB7K/?taken-by=doyoutravel)

% Tinh dén 10:00am ngay 01/02/2018
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Bdng 2. Thong tin vé anh Vinh Ha Long cua tai khoan @doyoutravel

Ngay dang 06/12/2015

S6 luot thich 55.726

S6 luot binh luan 2225

S6 luot chia sé/gan thé ngudi ding 80% luot binh luan

Buéc hai, nghién ciru quan sat, theo doi luu lwong truy cdp va hoat dong ciua nguoi
theo ddi c4c tai khoan nay nhu “thich”, nhan xét, binh luan va gan thé ban beé dé gidi thiéu.
Dit liéu dugc thu thap tir cac phan hdi, binh luan ctua ngudi dung ddi véi cac bai dang trén
tai khoan. Nghién ctu sir dung phuong phap phan loai va théng ké dé xu 1 s6 liéu. Cu thé,
ching tdi sir dung céc tir khoa (keywords) dé phan loai dya trén mé hinh AIDA cia hanh
vi nguoi tiéu dung theo nghién ctu cua Lin va Huang (2006).

4.  Két qua va thao luan

Dya trén quan st tai khoan @doyoutravel, nghién ctu cho thay rang tai khoan
Instagram rat hiru ich dé khuyén khich quang ba dia diém du lich. Instagram cung cap bon
tién ich trong (g dung bao gom dang anh, gan thé dia Ii, gan thé theo chii d&é (hashtag) va
binh luan twong tac véi cha tai khoan va nguoi ding khac. Cu thé, khi dang buc anh vé
Vinh Ha Long, chu tai khoan sir dung cac hiéu ¢ng chinh stra anh dé buc anh thém thu hat
va dang tai 1én Instagram, kém theo gan thé dia Ii (Vinh Ha Long, Viét Nam) va ldi binh
luan: “Rooftop views - woke up at 5am to catch the first light of the day. Ha Long city,
Vietnam”.

Hiéu &ng lan toa bit dau dién ra. Bac anh duoc hién 1én trang Instagram cua nhiing
ngudi theo ddi (follower) va thu hat sy chi y cua ho. Ngudi dung bit dau “thich”, binh
luan va gan thé ban bé dé giéi thiéu. Cac binh luan dén tir c4c qudc gia khac nhau nhu Hoa
Ki (26%), Anh (18%), Uc (11,2%), Phap (5%), Nga va cac nuéc Dong Au (7%)... Pay
ciing 1a nhitng quéc gia c6 nhiéu nguoi st dung Instagram nhét?. Viéc tiép can ngudi dung
& nhiéu qudc gia khac nhau cho thiy do phu rong réi cua tai khoan va bai viét. Bén canh
do, trén 80% binh luan c6 gan thé ngudi dung khac dé gisi thiéu vé bai viét hoic Vinh Ha
Long. Nhu vay, hinh anh vé Vinh Ha Long khong chi “dugc xem” béi 55.726 nguoi ding
ma con tiép can dugc thém khoang 44.000 nguoi ding khéc.

Gin thé dia li (Geo-tagging facility) giup cho nguoi dung nhan biét vi tri noi anh
duoc chup truc tiép. Tur d6, nguoi st dung hozc khach du lich dé dang tim kiém théng tin
vé vj tri cac diém dén du lich. Piéu nay cho phép Instagram cung cap co hoi cho ngudi
ding biét va cap nhat cac diém dén du lich mai dua trén trai nghiém cua mét ca nhan khac.
Viéc gin thé bit dau bang # ciing 1a tién ich quan trong trong Instagram, & chiic ning cho
phép ngudi ding phan loai chu d& cu thé hon. Hashtag ciing 14 co s hd tro dé lan toa cac

4 https://www.statista.com/statistics/272933/distribution-of-instagram-traffic-by-country/
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birc anh cho nhitng nguoi ding khac. Nghién ciu cho thiy thé bit dau bang #halong,
#halongbay, #vietnam, #visitvietnam va nhiing tir khoa tuong tu giup nguoi dung dé dang
tim kiém thong tin c6 lién quan dén du lich Viét Nam hay Vinh Ha Long. Tinh ning nay
gitip nguoi dung dé dang tai anh 18n va nhan phan hdi nhanh dé xem sé lan thich xuét hién
trong chu dé cua buc anh. T4t ca cac chirc ning nay giup ngudi dung dé dang chia sé thong
tin, dic biét 1a vé cac san pham du lich. Sau ciing, su tuong tac gitra nhitng ngudi ding
thdng qua binh luan lam tang hiéu qua cua eWOM.

Tat ca cac binh luan di véi bai viét duoc phan loai va trinh bay két qua & Bang 3. Ta
c6 thé thay 45,8% binh luan bay to si chi y (attention) cua ngudi dung. D6 voi nguoi
xem, mot birc anh dep dong vai tro chinh trong viéc thu hat sy chu y cua ho (22,3% binh
luan khen ngoi btic anh dep hoic gay xtic dong). 17,5% ngudi xem biét hinh anh trong bai
viét 12 Vinh Ha Long, Viét Nam hay nhan ra day 1a phim truong cia bo phim Kong: Skull
island. C4c binh luan khac ciing thé hién su chl y cia ngudi dung khi binh luan va twong
tac voi chii tai khoan nhu: cam on tac gia da gidi thiéu, chia sé (0,4%); hoi vé may anh, ki
thuat chup hinh, phan mém chinh sira anh... (1,0%); thé hién sy tan thuong, ngudng mo
cua ban than vai tac gia (4,6%).

Néu nhu sy ch y cia nguoi dung chi ding ¢ viéc ho an tugng vai bic anh va nguoi
chup thi s quan tam (interest) & mot mirc cao hon 13 ngudi dung bat dau cha y va quan
tam dén théng tin cua dia diém nay (chiém 39,0% trén tong sé binh luan). Céc binh luan
xuat hién céac tir khoa khen ngoi vé vé dep, sy hung vi ctia Vinh Ha Long: “amazing”,
“beautiful”, “incredible”, “place” 1a cac binh luan chiém ti 1 cao nhat: 36,3% trén tong sd
binh luan.

Céc muc do tiép theo ciia hanh vi ngudi tiéu ding theo mé hinh AIDA a mong muon
(desire) va hanh déng (action), lan luot chiém 10,7% va 4,5% trén tong s6 lugt binh luan.
Trong d6, nguoi ding thé hién y dinh/mong musn dén tham quan dia diém qua cac tir khoa
nhu: “Let’s go”, “Let’s move”, “I’'ll go there”... chiém 8,8% hay c4c cum tir “Can’t wait to
be there”, “Love to be there” chiém 1,0%. Ddng thoi, 2,7% binh luan mong muébn dwgc
chia sé céac thong tin vé Vinh Ha Long, dia diém chyp anh, lam sao dé dén Vinh Ha Long:
“How do I get here? Would love the location recommendations”, “How do you reach this
point? I'm here now, well on Cat Ba. Was just wondering what good view points you've
seen here”... Mic du cac binh luan nay it dwoc phan hdi nhung ciing thé hién y chi cua
ngudi dung mudn ¢ thém théng tin dé 1ap ké hoach du lich ¢én Vinh Ha Long. C6 thé
thy, Instagram gitp hinh anh duoc chia sé, lan truyén trén mang x& hoi. Tuy nhién, han
ché cua Instagram ciing xuat phat tir viéc mang nay chi tap trung vao chia sé hinh anh ma
khéng c6 su twong tac 16n giita ngudi ding anh va ngudi xem. Thong tin vé diém dén hay
thong tin hd tro ngudi xem 18n ké hoach du lich khong duoc chi trong trén cac bai viét cua
Instagram ma thong qua cac duong dan dén cac website, vlog, facebook. Vi vay, khi ngudi
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dung c6 ¥ dinh hodc dang c6 ké hoach du lich d¢én Vinh Ha Long mudn hoi thém théng tin,
ho thuong khdng nhan dugc cau tra loi do khdng cé su tuong tac.

Va cudi cung, 4,5% nguoi dung da 1én ké hoach hanh déng hodc da thuc su hanh
dong: 3,2% ngudi hao hang chia sé ké hoach du lich ciia minh: “I’ll go there next
week/month/year”, “See ya there in exactly ONE YEAR!”... 1,3% nguoi da thuc sy dén
Vinh Ha Long: “I was there”, “Thanks for sharing. It was really amazing when I SAW it in
real”... Két qua phan loai theo mé hinh AIDA cua nghién cizu cho thay hinh anh dep c6 tac
dung rét tt trong viéc thu hat sy chd y va quan tam ciia nguoi dung Instagram (84,8% luot
binh luan). Trong khi d6, chi c¢6 15,2% luot binh luan thé hién mong mudn va ké hoach
hanh dong. Tuy nhién, khdng thé két luan sé luot binh luan trén ¢ that su 1&n ké hoach va
thue hién hanh dong du lich dén Vinh Ha Long hay khéng. Vi vay, Instagram c6 thé dwoc
coi 1a mot cong cu dé tao sy nhan biét va thich thd cua nguoi ding mang x& hoi dbi véi
mot dia diém du lich. Viéc thic ddy mong mudén cua ngudi dung sang hanh dong can
nhitng cong cu khéc trong tong thé chién dich quang bé cua doanh nghiép.

Bdng 3. Két qud phan logi binh lugn theo md hinh AIDA®

Tan suat Tilé
AIDA Céc tir khéa an sud N
(lwot) (%)
Chuy (Attention)
A e A Amazing, beautiful, incredible,
Khen ngoi vé bai viét/hinh anh 21N LT . : I 12.427 22,3
awesome, wow, shot, picture
Cam on tac gia da gidi thiéu Thank you, thank for sharing 223 0,4
Hoi vé may anh What camera/lens 5570 1,0
. . Vietnam, Ha Long Bay, Kingkon
Nhan biét dia diém ! , g bay, ingkong 9752 175
film location...
Thé hién cam xuc cua ban than vé Good job, amazing work, so
NI . . 2563 4,6
bai viét/chu tai khoan jealous...
Tong 25.522 45,8
Quan tam (Interest)
. ; o Amazing, beautiful, incredible
Thé hién sy thich tha véi dia diém olace g 20.228 36,3
T S How | can reach this place?, How |
Hoi céc thong tin vé dia diém . P 1504 2,7
can find it?
Téng 21.733 39,0
Mong muén (Desire)
C6 y dinh du lich dén dia diém Let’s go/move, I'll go there. .. 4.904 8,8
Thé hién mong muon di dén dia Can’t wait to be there, love to be
2 547 1,0
diem there
Hoi chi tiét vé hanh trinh Give me detail information 501 0,9
Tong 5962 10,7

® Tinh dén 10:00am ngay 01/02/2018
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Hanh déng (Action)

Lén ké hoach dén dia diém I’1l go there next week/month/year 1783 3,2
Pl:1an hol xe hanh trinh caa minh I was there, I saw it... 724 13
dén dia diém

Tong 2.507 45

5. Kétluan

Instagram hién dién nhu 1a mot méi truong c6 nhiéu tién ich cho phép ngudi dung tai
lén nhimg gi dwoc nhin thay tai cac diém du lich va 1am cho hinh anh tré' nén hap dan dé
chia sé cho ngudi khac. Thong qua hoat dong gén thé dia If, cc ca nhan co thé tim ra vi tri
cua diém du lich mot cach dé dang ma khong phai lang phi thoi gian dé hoi nhiéu nguoi.
Noi dung do ngudi ding tao ra (UGC) cung cap tinh doc dao ma mdi ngudi ding cé thé la
mot nha tiép thi. Théng qua viéc phan tich sy tuong tac ciia nguoi ding, nghién ciu cho
thay Instgram tao ra su ch( y, thu hit cua ngudi dung va du khach ddi véi diém dén. Nho
vao hiéu &ng thi giac, cac buc anh goi 1én cho ngudi xem Vvé trai nghiém cia ngudi chup
anh nho vao tri tudng tegng caa ho. T do, khoi goi cho ngudi xem su thich thi va mong
muébn duoc c¢6 dugc nhing trai nghiém twong ty. Han ché cua nghién cau 1a chi xem xét
mot truong hop cu thé, thong ké thai do va y dinh ban dau caa nguoi dung. Diéu nay lam
giam tinh dai dién cua nghién cau. Tuy nhién, nghién ctu di gép phan xac dinh vai trd va
tac dong cua Instagram dén quang ba du lich.

Trén thuc té, nhiéu cudng qudc vé du lich da sir dung mang x& hoi va dic biét 1a
Instagram dé quang ba hinh anh dat nuéc dén vai khach du lich qudc té. Tir nam 2015, cac
nha quan Ii du lich New Zealand dd moi “nhirng nguoi ¢6 anh huong 16n” (nhu Chris
Burkard, nhiép anh gia ngudi Mi voi hon 1,5 triéu tai khoan theo ddi trén Instagram) trén
Instagram dén tham va quang ba vé vé dep cua New Zealand théng qua nhitng bac anh.
Loi thé cua nhitng ngudi nay 1a déng tin cay hon va da dugc kiém chang trong mat moi
ngudi SO Vi CAC quang cdo thong thuong. Tur thang 10/2017, co quan Du lich Qudc gia
Nhat Ban (JNTO) ciing d sir dung kénh Instagram dé thu hat du khach nudc ngoai. Tai
khoan Instagram chinh thuc - duoc goi la Visit Japan International yéu cau nguoi ding
dang hinh anh theo chu dé Nhat Ban bang hashtag #visitjapanjp.

Néu gd tir khoa “Vietnam” trén mang xa hoi Instagram, ngudi ding s& nhan duoc
trén 7 triéu két qua. Trong khi dé, véi Singapore c6 dén hon 24 triéu két qua, Malaysia 1a
25,8 triéu va Thai Lan 1&n toi hon 48,9 triéu. C6 thé thdy Viét Nam dang di chdm hon so
Vvéi cac qubc gia lang giéng ngay ca trong viéc quang ba du lich mot cach don gian va it
t5n kém nhat d6 1a thong qua cac trang mang x& hoi. Chién dich “Why Vietnam” tir nim
2016 tro thanh chuong trinh quang ba mang tinh quéc gia cho thay, nganh du lich da bat
dau nhin ra loi thé cua mang x4 hoi va nhitng cdng cu hd trg caa no trong viéc day manh
phét trién du lich. Tuy nhién dé quang ba mot cach hiéu qua va chuyén nghiép, Viét Nam
can c6 chién lugc mang tinh ddng bo va 1au dai.
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% Tuyén bé vé quyén loi: Tac gid xac nhan hoan toan khéng cé xung dét vé quyén loi.
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